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Abstract

Libraries and information centers are not profit-making organizations, but they are information
and service providers. The concept of marketing captures not only the buying and selling for
monetary purposes but also the fulfillment of organizational objectives effectively in non-profit
organizations which are constantly and inextricably linked to meeting its client's information
needs. Marketing performances in the field of library and information science includes
planning, organizing, dissemination, and controlling of information products and services
through motivational and user convenience way. As a result of marketing, these organizations
should be able to achieve their aims while satisfying their customers and fulfilling their
information needs as well as wants. Academic libraries such as university libraries represent
the “heart” of the learning organization. However, in the literature, it is reported that university
libraries face many difficulties and there were many failures in providing the information
sources and services to their users. It is therefore important to identify how the concept of
marketing can be used in the university libraries effectively. This study, therefore, aims to
identify the barriers faced in marketing information products and information services in
university libraries in Sri Lanka. The gquantitative research methodology has been used as a
research methodology of this study while the case research method has been used as a research
strategy. The study sample consisted of 15 state university librarians in Sri Lanka and
structured questionnaires were distributed to gather data for this study. Data analysis was
carried out with SPSS (Statistical Package for the Social Sciences). This study identified
barriers in the marketing of information products and services in university libraries such as
lack of professional human resources with marketing knowledge, lack of proper marketing
policy for library management, The inactivity of the marketing mix, Failure of the promotion
activities, Lack of understanding about the importance of public relation, lack of recognition
for libraries in the society/organization, ignorance of the activities of staff in one section of the
library. Overall marketing of information products and information services in the university
libraries of Sri Lanka was not at a satisfactory level.

Keywords - Marketing, Information product Marketing, Information services marketing,
Barriers of information marketing
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aDBIVREETIO @das D7) a1 (©F8BenercdBed, 2000).

6.8 &9 BdeCeenns’ 810800 = e 85®

BROBEIE GedmIE S8RE®E OB CR® cuewridmts’ od acwt dneCuens ©030®
@001 2EEDDIwREE (OB VS HOEOS. eewd adeDs’ DRE ¥ytdmICOEO 8w

u8Bemusied adarmn B8 ayls »vyd DIOBREO emwd & e (Lack of need

Assesment). gedmmicem g Daens’ 8edsies’ wlwus dbLme B8® »i »E®m T e
BBOE. =8RBemws’ O8s ewdd 08mn BEO Hoews I 00D @m0 BB NG
D35 QeSO $IDGB. evE RWBBOGRE G ©IBGE e ©eDE Widm SEEO
CBeEiEmBS} D@UPens ©g3edl. OB 0T BEwgm »I 0e83ds @8%3 sbBemaesied
@ICHO FORBDN PIYDE GDS.

6.9 gedmmIcs B85 widm 20y CRAD YOUL® D Red®Hsd ¢es@s B®

geEdE BIowcmar 0l e ©ie® SGed®s amndi® 9 ©8REmwes’o
BBBeDHS BE GRG. 86 9o S8REDGSI0 wurBedem »Ogn B BEE wewr O
O DRODEE gtE OBS enews DD aVO®E WJ arD. IBE HO DD
853Bedcme BB wewo eI @R gd »idn WO AL SWER Bw. »OE B DB
@00 Seomn @fE, @bvenm ey wedr ©d, eygden i, JLOE cvegs ©®
DO®edcwes’ wilbdmd 8¢ o D SER dv. DS Vecid, YO, ©w®rs @B &®
2eEdmdien gyoim OB 8e e85’ YObms B8O ¢OE @000 sOB® D 1> OB
OIS B6. Derduens’ O] GeCIWOEHE BENI DIDD BDE DD GeRIDOEH YBHD
(Marketing campaign) Sw€ed geEmmces’ e e 0008 §nuislem @005 D
0 8Bws (vebdsen c¢im, 2019). coewidm adanm OO HEPIOReOS BT
QYO D@L ©@0RTT BBNED 52 @MNOJTT @ B3Bedemn BBO 8eHI teCEIDIH
et »idm BBOO BHODcsIE GgEmMIC B Do grae. 953cer YO8 ©8&cm
2DRBVHNORE OB madm e B NODB. Yecn® 008 Hwicm @y owdds’
3B BOE ec® 818 @105 ¢ OIS cuesi® »J von Gy @d.

EdICORO ¢ O8 BEeucm o @ wep HOlLme 8das 0d8. gedmmiced a8 ewis
%0 0 O’ eSO OF et 88T BedmC i@ t3aKED® BI&ND @DD DS
& 8D ¢ BO® amvidns 0d8. gEdmmEed ©sDEimN emoRoT §RIGDE 0®IDE,
g0 ©0mw, @801 ERIOTN @I0B, ©e3dI Bsen DRIV , IRIBFOGE ERIOEIBI
200 O @530 ©ged GEmICed BUB00s B8EATD ¢ Ybiders »E G @08
(05 8o»aoc®DBed, 2000). gEdmmIcs OB SwiPem 05 ERD Bov® ewd, e ©dd
@30, BEOE eIBIEB ORI @D, DB @RI BFLCoen @D ¢ile eI BEWBSS
D0 DBICEHE Bewdy @GR GloBm eRded w@im ed. gEmmics D853
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0O0E CR» ©eIe, ednm, ¥clnm, M edm D1Rwlns OB GgednwIE @t
B8RO udidenwis CRRE ¥ By, g¢ eRewd deEdDTDS AYED DD WO EDEL (OO
®oQBG ¢ PR LTI BDLIEDLT @WICIOD DB, OB, W3, ©wde3T, ¢ 130 8w,
IIO® 3OO0 @id OB edICH wr I8 e BEACD ©idmky D BE DG, ¢
A @6 & 1B aInbKics gEdmmIed em00RdT @R Se P e0d & B8RO
godens BOE ecwr ¢ @ D3I @R WD WE WIBG (©SEmecdBed, 2000).
OB gEHIC 0 89D ®0wr Bewe DS WIBEG grotsNn . gEimmE e atdd
HOW MO0 deCdmdieans SO wi®yedn aecdwien PHOEDLBHO BBl 15O
3007, ©0eddl, gebam, @iy e, YOBes, @O D¢B, edgr PO DEO Do
Dbp@med 8 “mn8s 50 ©@8® ¢ (Abul et al, 2013), coemics’ oo BOD o BE
023 8002 BB D BId®BIed DIGB 038 0 O ¢ amBIDEBE’SI® @53 e3e30IE®
¢ U e ednd arm.

7. Bo®s

@ICRCT BOG@BENDG @I BDRBDEE 80 ZERLBDIDBO BB aD. WS YOBS e ®
85e390R0FBOCS3 TE53 ©@0TT 2ECEDWI DB, LEDDICHEO ENOIEEBL Dr&ads §DIN®GLS
ece 9 ¢ g (Patange, 2015). »@8 a@ecdmdamed 8w daens’ wicems 88
©200GE0 ¢BOned deRD®IeE 1 CRD BodIMDEY @S 8@ §os e0dm 8.
OB G0 EBNEAD I (BHEODEBIE, §esIE, @O OB, @D e308WZ) L3EHI
¢ O ) @D acog O 08 (Patange, 2015). edswmews’ @2000en DOOE ©eIe (53O
50 & Eoed IDRODEBIE GEHWICDE OO BEC 8  emoRdr @3
2eEdmIenE 0BG @08 eNsDRD D SHER 0. & gm0 emondr eRdmoenc
8¢ BEDD gBoiBes @008 30, gecd Bgn BE ¢cens’ ©idn @800, Ggedmmc
B8 008 0T CRID YOLLD D18ed»s’ ibdm 210ewns’ Gwislem e@08@, tedmeE
DIBBORBIEBO Oy wORBUHDG BEAC aB a8 gdimdn ¢ide 8 eves’. Sends’
BRODLIC GEMCOE ©@0dT BEcsy @ @mond; 0wd gecdmoens bl
DO O8O Cwo BN BEHS kiEs BEAT @DIHG 0w wE G ©d.
» o §ond wieEd®@0 (Action Plan), esd geomic »e@mmdens 853
BBOBevICed ©57® @18 merR0 ® gEmICH B8R¢ YOG gdeaiw:s Ry &
" 3o OB sy 9853 gewids oRels @953 6@ BE@OS wOgn [E®
B 3o 0095 D0ers’ lnSie Bimes 00 witSte
" 58 BEOE 3000 O BB
" gEce 8¢ ¢ B8e® D®®mdwns’, gEm®Ie ylnm, @m0 gEmIE
D100 TI, @080l gebnm, e gebam, emRmInId, DastSe @ilbewvisedns
I, coecam 08, Bes @bevisedam edn B8 ece Fuiden S5
r BE0» aecdnien geiesdBan wi®
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